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Communications Mission 

Provide proactive marketing and 
communications activities that promote the 
City’s services, programs, attractions and 

innovations, while collaboratively engaging the 
public and stakeholder groups. 



Year in Review 



Headline News 

Chula Vista: Give our regards to Broadway 

Valladolid back in “The Kitchen” 

Chula Vista Makes Plans for 55th Park 

Pacifica Plans for Bayfront Housing 

SANDAG Oks Transit Plan 

Third Avenue Gets its Second Boost 

CV Project to feature housing, retail space 

Mall Getting New Restaurants 

Fix-it reporting comes to fingertips 



Headline News 

Sea Life Center will Remain Open 

Chula Vista Off to World Series 

Library Branch in ORTC to Grow 

So County Leaders Predict Growth Boom 

City explores new ways to attract business 

Chula Vista Honored for Streetscape Work 

City of Chula Vista Celebrates Solar 

Bayfront Blowout Celebrates Port’s 50th 



Headline News 

Get involved with Boards 

Art in Chula Vista Good for Business 

EPA Award Goes to Chula Vista 

Chula Vista Aims for Wide Market 

South Bay Project Breaks Ground 

Car2Go Zipping into Chula Vista 

Chula Vista renews quest for University 

H Street Extension begins 



Special Events 

• 39 Events in FY 2014 

• Nearly 90,000 participants  

• 26% increase 

• Community festivals 

• Regional events 

• National tie-ins 



A community at work 



A community at play 



Making progress 



HarborFest 2013 



Out and About 
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On the Web 



By the Numbers 



On the Web 



New website features 

• Improved navigation 

• Interactive components 

• Community outreach 

• Content Management System 

• Integration to video streaming of meetings 

• Ability to translate information 

• Search Engine Optimization 











Marketing, Advertising, Social Media, 

Graphic Design 



Shop Chula Vista Now 



Shop Chula Vista Now 



Going mobile 

• Updated website  

• Mobile compatible 

• Nearly 150 merchants 

• Web activity up 200% 









Getting the word out 





New Technology 



Updating Goals 

• Enhance City of Chula Vista image and brand 
• Promote City assets, attractions, and signature 
 projects 
• Organize and attract special events 
• Market City, programs, services and facilities 
• Expand community engagement  
• Build stakeholder alliances  
• Coordinate media relations 
• Implement Web and Social Media programs 
• Provide marketing, communications and graphic 
 design services 

 


