


A Place to...

hether

they
choose to
rent an
apartment
or buy a
home, resi-
dents will be
treated to a
unique liv-

Ou _aed by mvltnu,
n spaces and
ivity. Enhanced
ran routes

de connectiv-
ity and will encour-
age walking between
the residences and

restaurants,
shopping,
_entertain-
ent, parks

Direct links

MBRT) Stas
jONns, sev-

routes give residents
and visitors alike
alternative modes of
transportation to all
that the surrounding
region has to offer.
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band schools.

D two Rapid

Tuwn
Center
Drive, with
its shops,
restau-
rants, and
beautiful
streetscape,
will offer

a unique
urban experience
of shopping, dining
and gathering with
friends. The ground

~floor commercial
11585 are envmnned?
to include coffee

shopsi staumnts

Land bou- (

ing on the
pneeds of the

thotel guests.
P Additionally,
; a direct con-
ncctlon to the Otay
Ranch Town Center
will allow people to
take adwantage of

a plethora of other
shopping and dining
options.
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tay

Ranch
hotels have
arrived;
people visit-
ing friends
and family,
or those in
town on
business,

will have a place to
stay that is close to
all that Otay Ranch
has to offer. Two
hotels withra total
of 300 rooms will
anchor the north-
westernportion

be a focal
bpoint with
their vis-
ibility from
‘South Bay
Expressway
and Olym-
ic Park-
way Hotel
_ Bauests will
find themselves in a
location that allows
them to walk to the
park, enjoy a dinner
at a nearby réstau-
rant, catch a movie
or shop at the Otay
Ranch Town Center

of the project-and

S104

he park

will be
the high-
light of this
mixed use
community
offering a
variety of
public places
for picnics,
communal gather-
ing, and structured
play. This highly
amenitized park will
be a statement facil-
ity that draws in not
only residents of the
immediate area, but

also visiting
Sshoppers,
‘hotel guests
and resi-
dents of the
entire City.
ts central
ocation al-
Mlows for the
® various land
uses to all have park
frontage and will pro-
vide opportunities for
special events, while
its enhanced design
will gause it to serve
as the project’s unify-
ing link.
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Hotel (Stay):

['wo four story hotels provide at
least 300 rooms. The first hotel, a
Marriott Residence Inn, is sched-
uled for construction later this

Residential (Live):

Approximately 300 for sale
multi-family residential units.
These homes will be a combi-
nation of 3 to 4 story town-
homes and small lot detached
homes exhibiting an urban
character and quality architec-
tural design.

To BRT St




Public Park (Play):

A highly amenitized urban place offers a
variety of public spaces, both small and
large, for picnics, communal gatherings;
water features, and other recreational
options.

Commercial (Shop):

Retail commercial uses will occu-
py the ground floor of the apart-
ment buildings that front on
Town Center Drive. This 15,000
square feet will provide space for
neighborhood serving restaurants
and shops.

i Apartments (Live):
‘ Approximately 300 for-
rent apartment units in
3 and 4 story buildings
located just north of a
Rapid (BRT) Station and
integrated with mixed
use commercial space.

To BRT
Station
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Rapid (BRTY Station
Source: SANDAG

“Otay Ranch Town
Center Mall
Source: RSM Design

The location and land uses
of the Project serve to set it
as the gateway to the Otay
Ranch Town Center and to
enhance living, working,
shopping, and transit op-
tions in the area. Commer-

cial uses are located so that
they're visibile from South
Bay Expressway and Town
Center Drive to ensure their

viability. Residential uses
are located adjacent to the
Otay Ranch Town Center
and will be connected to
Village 6 by the construc-
tion of the BRT bridge; this
allows access to schools,
parks, shopping and transit
all within a %4 mile walk.




BALDWIN & SONS

Building Livable Communities

Currently Approved Project: Proposed Project: Public Benefits:
* 347,000 square feet of general ¢ 215,000 - 230,000 square feet * Increase in annual revenue to
commercial of general commercial including: the City of over $500,00? as
* Configured for large format, car - Two hotels with a total of 300 ‘c)?cr:lggrggot}gctthe ERetny ap
oriented retail with surface guestrooms )
arkin * Provision of funding to cover
ol S o e reguiar public park maintenanc
mixed use format * Dedication of right |01 way o
T e ; g necessary for completion ol the
; Sggsmultlfamlly residential South Brayy Bus Rapid Transit Lin
: * Reduction of almost 5,900 daily
. :\tmo acre pl.llblltc p?rk er;hanced trips (almost 50%) as compared
o the equivalent value of ap- to the currently approved

proximately 4.7 acres project

Baldwin & Sons 610 West Ash Street, Suite 1500 San Diego, California 92101 Contact: Nick Lee (619) 234-4050



