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• Conduct Assessment/Research (2014 Survey) 

• Develop Messaging and Creative Campaign

• Develop Media Buying Plan

• Implement the Campaign

• Track and Measure Results

Advertising / Image / Awareness



Media Buying Plan

• Mediums selected: Outdoor and digital

• Geographic target: San Diego County (excluding South San Diego)

• Call to action:  www.ExploreChulaVista.com



Creative Campaign

We have a lot to be proud of and nothing to apologize for. 
So, let’s be bold!

• Leverage the community’s genuine sense of pride.

• Messages must be short, witty and bold, to ensure retention.

• Use striking imagery to steal attention and evoke emotions.

• Ensure that campaign can be effectively executed throughout all media.

• Must be relevant and adaptable for effective engagement by all partners.



THIS is Chula.

In Spanish, Chula Vista translates to ‘beautiful view,’ an 
apt name for such a beautiful place. 

This is Chula aims to honestly portray Chula Vista for 
what it is: a city bursting with excitement, warmth and 
community. 

This is Chula erases misconceptions and replaces them 
with refreshing and clear imagery of Chula Vista. 







Miramar Road & 163



El Cajon



www.ExploreChulaVista.com







Measuring Success

• Analytics and reporting tracked daily, weekly and monthly on 
digital ad campaign, website traffic and social media.

• Measure impression / CTR / CPM totals against industry standards. 

• Qualitative feedback on increased awareness and reversed 
misperceptions. 

• 2017 Awareness Survey to measure improvement from 2014 
perceptions.




